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The current crop of 21 generic Top Level 
Domains (gTLDs) are the result of two ex­
pansion rounds. In 2000 and 2004 ICANN 
authorized the introduction of a total of  
13 new suffixes including the publicly availa­
ble .info, .biz, .name, .tel, and .mobi.  

CNOBI* out in front
Experience clearly shows that new arrivals 
have little chance against established fa­
vourites .com, .net and .org. Hardly surpri­
sing really, considering that they have been 
around since 1985 and together account 
for a combined 108 million domains, and 
have recall values of 80 to 90%.  Although 
numbers are relatively healthy for .info and 
.biz which came online in 2001, statistics 
are less readily available for the rest. It is 
reasonable to assume that they have failed 
to live up to expectations – after all, the more 
global the market, the more difficult it be­

comes to secure the same reach and degree 
of success for a new sales network.

Visca Catalunya!
The first regional Top Level Domains, .cat 
and .asia were launched in 2005 and 2007 
respectively. While they currently account for 
almost 42,000 and 250,000 registrations, 
they are not universally available. .cat is the 
exclusive preserve of the Catalan community 
and .asia is reserved for individuals and 
companies registered in the Asia-Pacific 
region. While the success of a Top Level 
Domain is shaped by the strength of a brand, 
registration conditions also have a major 
role to play.

Petitioners for regional and city domains 
are confident that these will increase their 
chances of success in their home market, 
in line with the motto of “think global – act 

1. Why does Cologne need its own 
Top Level Domain?

TL: Cologne is Germany’s fourth-largest city. 
It has a population of about one million, 
200,000 businesses, 50,000 students 
and its creative industries are booming. 
The city has a highly distinct local iden-
tity. Cologne is a feeling. Many of the 
380,000 domains registered in Cologne 
already have “koeln” in their name – the 
introduction of .koeln would open up shor-
ter domains and make pages easier to find. 
There are also unexplored possibilities for 
business, tourism and culture.

2. What should candidates keep in mind 
when applying for their own city TLD?

TL: A lot… ! It is something that requires 
political activity and calls for sensitivity. 

After all, it has to represent the interests 
of the community and secure political 
backing. Working closely with representa-
tives of the local population is essential. It 
is time-consuming and daunting task but 
it can make or break a project!  

3. What is your personal motivation?

TL: For me, .koeln is much more than a 
new product. .koeln gives me an extra
ordinary opportunity to play an active role 
in the development of the internet. And 
it has put me in contact with numerous 
interesting and kind individuals in the local 
and international online communities.  
I also find the prospect of influencing a 
completely new instrument for shaping 
business location policy and promotion 
highly motivating. 

Thomas Lenz is CEO of dotköln  
Top-Level-Domain GmbH (founded 
2009) which is handling the appli­
cation for the inclusion of .koeln in the  
list of ICANN TLDs. 

www.dotkoeln.de

local. A number of them have pooled re­
sources to form the dotcities (www.dotcities.
org) interest group. 

It is impossible to predict how many appli­
cants there will be for the new Top Level 
Domains in 2010/11 – ICANN forecasts put 
the numbers at anywhere between hundreds 
and thousands. And it also remains to be 
seen how many will ultimately be approved. 
Exciting times ahead…

nic.at know-how for new TLD applicants – Registry-in-a-box
For the past 12 years nic.at has run .at domain registrations, and now it is putting its expertise at the disposal of applicants with 
an interest in acquiring new TLDs. nic.at TLD Services cover the full spectrum from consulting and support with application to 
managed operation of a new TLD under the modular and fully customisable Registry-in-a-box product.

Contact: gf@nic.at
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969,061 (as at 1 June 2010)

New Top Level Domains: Hits and Misses

„Cologne is a feeling!”

*stands for: .com, .net, .org, .biz und .info

Interview with Thomas Lenz, dotkoeln


